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2020 — 2024 EXPRIMER — Political communication in the age of expressivity (NKFI-131990)
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during the 2014 General Election Campaign in Hungary. Journal of Information Technology and
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Melanie Magin, Katharina Schlosser & Anna-Katharina Wurst (2022). Keep Them Engaged!


https://www.researchgate.net/publication/320127462_Integration_or_Isolation_Mapping_Out_the_Position_of_Radical_Right_Media_in_the_Public_Sphere?_iepl%5BviewId%5D=6gzqhH162S91hfhRkhSiGdlg&_iepl%5BprofilePublicationItemVariant%5D=default&_iepl%5Bcontexts%5D%5B0%5D=prfpi&_iepl%5BtargetEntityId%5D=PB%3A320127462&_iepl%5BinteractionType%5D=publicationTitle
https://www.researchgate.net/publication/320127462_Integration_or_Isolation_Mapping_Out_the_Position_of_Radical_Right_Media_in_the_Public_Sphere?_iepl%5BviewId%5D=6gzqhH162S91hfhRkhSiGdlg&_iepl%5BprofilePublicationItemVariant%5D=default&_iepl%5Bcontexts%5D%5B0%5D=prfpi&_iepl%5BtargetEntityId%5D=PB%3A320127462&_iepl%5BinteractionType%5D=publicationTitle

Investigating the Effects of Self-centered Social Media Communication Style on User Engagement in
12 European Countries. Political Communication, 39(4), 429-453. (IF = 7.859, Scimago = Q1)

Farkas, Xénia - Jackson, Daniel - Baranowski, Pawet — Bene, Marton - Russmann, Uta (2022) Strikingly
Similar: Comparing Visual Political Communication of Populist and Non-Populist Parties Across 28
Countries. European Journal of Communication, 37(5), 545-562. (IF =3.110; Scimago = Q1).
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A Cross-Country Investigation of the Facebook Usage of Populist Appeals During the 2019 European
Parliament Elections. The International Journal of Press/Politics, Online first. (IF= 4.8; Scimago = Q1)
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Reactions on Facebook: Comparing Campaigning in Latin America. Politics & Governance, 12, online
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Bene, Marton, Magin, Melanie, HaRler, Jorg (2024). Political Issues in Social Media Campaigns for
National Elections: A Plea for Comparative Research. Politics & Governance, 12, 1-7. (IF=2.5; Scimago
=Ql)

Burai Krisztina, Solti Abel, Bene Marton (2024). Feel local, post local: An ethnographic investigation of
a social media-based local public. New Media & Society, online first (IF=4.5; Scimago = Q1)

Goyanes, Manuel & Bene, Marton (2024). News Surveillance and Democracy: The Effect of News
Negativity and Political Trust on Intentional News Avoidance. International Journal of Public Opinion
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Bene, Marton (2014). Egy ,,igéretes” kutatas felé: Korosényi Andras-Sods Gabor (szerk.): , Azt tették,
amit mondtak? Valasztasi igéretek és teljesitésiik, 2002-2006”. Metszetek — Tdrsadalomtudomadnyi
folyédirat, 3(4), 131-144.

Szabd, Gabriella — Bene, Marton (2015). Média és Integracid. Socio.hu: Tdrsadalomtudomdnyi
Szemle, 5(4), 67-88.
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99-125.

Bene, Marton (2016). Kommunikacids haldzatok és politikai kozosség. Haldzatelemzési mddszerek
alkalmazasa a politikai kommunikacié torténetének kutatasaban. Politikatudomdnyi Szemle, 25(1),
48-73.

Mihalyffy, Zsuzsanna — Bene, Marton — Nabelek, Fruzsina (2016). Halozatelemzés és kampanykutatas.
Politikatudomdnyi Szemle, 25(1), 74-97.

Bene, Marton (2016). Viralis politika. Allampolgari reaktivitas a képviselSjeldltek Facebook-oldalain.
Politikatudomdadnyi Szemle, 25(2), 84-110.

Szabd, Gabriella — Bene, Marton (2016). Széttéredezett vagy 0sszekapcsolddd? A magyar
médianyilvanossag haldzatszerkezete harom eset tiikrében. Politikatudomdnyi Szemle, 25(3), 33-59.
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2014-es kampanyban. Médiakutato, 18(4), 21-38.
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Bene, Marton (2018). Hibriditds a médidban. Andrew Chadwick The Hybrid Media System: Politics
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Bene, Marton (2018). Megosztasbdl szavazat. A Facebook-kampany hatdsa az egyéni valasztokerileti
képvisel6jeloltek valasztasi eredményére a 2014-es orszaggy(ilési valasztasokon. Politikatudomadnyi
Szemle, 28(1), 41-65.
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Szemle, 29(3), 75-104.
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Meédiakutato, 22(3-4), 49-58.

Bene Marton (2022). Mi a téma? Politikai témak és felhasznaléi reakcidk szovegbanydszati vizsgalata
a 2018-as orszaggytilési kampany politikusi Facebook-oldalain. Metszetek, 10(3), 94-123.

Bene Marton — Farkas Xénia (2022). Ki mint vet, Ggy arat? A 2022-es valasztasi kampany a kbzosségi
médiaban. Szdzadvég, 2022(2), 131-160.

Bene Marton (2022). K6z6sségi média és politikai részvétel.: Cristian Vaccari és Augusto Valeriani
Outside the Bubble.Social Media and Political Participation in Western Democracies cim{ kényvérél.
Meédiakutato, 23(2), 85-86.

Farkas Xénia — Bene Marton (2022). Orban Viktor vizudlis és verbalis populista stilusa a Facebookon.
Politikatudomdnyi Szemle, 31(3), 82-108.

Juhasz Vanessza — Bene Marton (2022). Sok beszédnek sok az alja? A partok és partvezet6k online

sz

94-107.

Burai Krisztina — Solti Abel — Bene Mdrton (2024). Varos a platformon. A jaszberényi lokalis
kozosségimédia-alapu nyilvanossag etnografiai vizsgélata. Politikatudomdnyi Szemle, 33(2), 54-80.

Farkas Xénia — Burai Krisztina — Bene Marton (2024). ,,Hulldmok meglovaglasa”: Hogyan alakitja at a
politikai szerepl6k tematizacios stratégiait egy kilsé sokk a kampany soran? Médiakutatd, 25(2), 23-

37.
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Koc-Michalska, Karolina, Lilleker, Darren, Baden, Christian, Guzek, Damin, Bene, Marton,
Doroshenko, Larissa, Gregor, Milos & Skoric, Marko (eds.) (2024). Citizens, Participation and Media in
Central and Eastern European Nations. New York, Routledge.

Book Chapters (English)

Szabé, Gabriella — Bene, Marton (2016). Interaction networks of the Hungarian Media. In: Krishna-
Hensel, S. F. (ed): Media in Process. Transformation and Democratic Transition. Routledge, pp. 119-
140. pp.

Bene, Marton (2019). Sharing Is Caring! Investigating Viral Posts on Politicians’ Facebook Pages
During the 2014 General Election Campaign in Hungary. In. Lilleker, D., Koc-Michalska, K., Negrine, R.,
Gibson, R., Vedel, T., Strudel, S. (eds.): Social Media Campaigning in Europe. London: Routledge.

HaRler, Jorg - Magin, Melanie - Russmann, Uta - Baranowski, Pawet - Bene, Marton - Schlosser,
Katharina - Wurst, Anna-Katharina - Fenoll, Vicente - Kruschinski, Simon & Maurer Peter (2020).
Reaching Out to the Europeans. Political Parties’ Facebook Strategies of Issue Ownership and the
Second-Order Character of European Election Campaigns. In C. Holtz-Bacha (Ed.), Europawahlkampf
2019 (pp. 87-113). Springer Fachmedien Wiesbaden.

Merkovity, Norbert - Bene, Marton - Farkas, Xénia (2021). Hungary: The llliberal Crisis Management.
In Darren Lilleker, loana A. Coman, Milo$ Gregor, Edoardo Novelli (eds). Political Communication and
COVID-19: Governance and Rhetoric in Times of Crisis., 269-279. London: Routledge

Bene, Marton — Boda, Zsolt (2021). Hungary: Crisis as Usual—Populist Governance and the
Pandemic. In. Bobba, G. & Hubé, N. (eds). Populism and the Politicization of the COVID-19 Crisis in
Europe, 87-100. Palgrave MacMillan.

Bene, Marton — Boda, Zsolt (2021). Democratic Efficacy and Populist Attitudes: A Conceptual and
Empirical Exploration. In. Mejstrik, M. & Handl, V. (eds). Current Populism in Europe. Gender Backlash
and Counter-Strategies, 65-77. Prague: Heinrich Boll Stiftung

Bene, Marton — Farkas, Xénia — Burai, Krisztina (2021). Same Strategy, but Different Content.
Hungarian Parties’ Facebook Campaign During the 2019 EP Election. In. HaRler, Jorg — Magin, Melanie
— Russmann, Uta — Fenoll, Vicente (eds). Campaigning on Facebook in the 2019 European Parliament
Election. Informing, Interacting with and Mobilizing Voters, 119-134. Palgrave MacMillan.

Bene, Marton — Kruschinski, Simon (2021). Political Advertising on Facebook. In. HaRler, J6rg — Magin,
Melanie — Russmann, Uta — Fenoll, Vicente (eds). Campaigning on Facebook in the 2019 European
Parliament Election. Informing, Interacting with and Mobilizing Voters, 283-300. Palgrave MacMillan.

Lilleker, Darren - Bene, Marton - Balaban, Delia - Fenoll, Vicente - Kruschinski, Simon (2022).
Populism, Its Prevalence, and Its Negative Influence on Democratic Institutions. In Palau-Sampio, D.,
Lépez-Garcia, G., lannelli, L. (eds.) Contemporary Politics, Communication, and the Impact on
Democracy. |Gl Global (pp. 153-170.)

Bene Marton (2022). Viral Political Marketing. In. Andrea Ceron (Ed.) Elgar Encyclopedia of
Technology and Politics, 257-261. Edward Elgar, Cheltenham.

Bene, Marton, Téth, Tamas, Goyanes, Manuel (2024). Teflonic social media behavior: why users
refrain from participating in political discussions and why it matters? In. Skoric, M. & Pang, N. (eds.)
Research Handbook on Social Media and Society, 148-160, Edward Elgar, Cheltenham
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Baranowski, Pawet - Kruschinski, Simon - Russmann, Uta — HaRler, Jérg — Magin, Melanie - Bene,
Madrton — Ceron, Andrea - Jackson, Daniel - Lilleker, Darren (2024). Patterns of Negative Campaigning
during the 2019 European Election: Political Parties’ Facebook Posts and Users’ Sharing Behaviour
across Twelve Countries. In. Koc-Michalska, Karolina, Lilleker, Darren, Baden, Christian, Guzek,
Damin, Bene, Marton, Doroshenko, Larissa, Gregor, Milos & Skoric, Marko (eds). Citizens,
Participation and Media in Central and Eastern European Nations, 26-43, Routledge, New York.

Karolina Koc-Michalska, Darren Lilleker, Christian Baden, Damian Guzek, Marton Bene, Larissa
Doroshenko, Milo$ Gregor & Marko Scoric (2024). Introduction. Participation and Media in Central
and Eastern European Nations. In. Koc-Michalska, Karolina, Lilleker, Darren, Baden, Christian, Guzek,
Damin, Bene, Marton, Doroshenko, Larissa, Gregor, Milos & Skoric, Marko (eds). Citizens,
Participation and Media in Central and Eastern European Nations, 1-9, Routledge, New York.

Book Chapters (Hungarian)

Bene, Marton (2014). Véleményvezérek az Interneten: az allampolgarok kozti online politikai
kommunikdcié és hatdsai. In. A Gergely Andras (szerk.) Strukturaforduldk: UdvézI6 kétet Rbert Péter
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Vanessza Juhasz (ELTE, expected completion: 2025)
Krisztina Burai (ELTE, expected completion: 2026)
Virdg Bagi (ELTE, expected completion: 2026)
Bendeguz Havas (BCE, expected completion: 2027)
Artur Baranyai (ELTE, expected completion: 2028)
Supervision of Graduate Students

Adam Jakfalvi (Political Science BA) (2016)

Attila Farkas (Political Science MA) (2016)

Feris Tariq (Political Science BA) (2017)

Péter Adamy (Political Science BA) (2019)

Marton Petrekanics (Political Science BA) (2020)
Adam Ulicsék (ELTE Political Science BA) (2021)
Balazs Papatyi (ELTE Political Science BA) (2021)
Eszter K&rossy (ELTE Political Science BA) (2021)
Edina Hegyesi (ELTE Political Science BA) (2021)
Petra T6ke (ELTE Political Science BA) (2021)
Péter Szolcsanyi (ELTE Political Science MA) (2021)
Eniké Erdés (ELTE Political Science BA) (2022)
Emese Papp (ELTE Political Science BA) (2022)
David Révész (ELTE Political Science BA) (2022)
Rebeka Révész (ELTE Political Science BA) (2022)
Balazs Rigdczki (ELTE Political Science BA) (2022)

Péter Gelanyi (ELTE Political Science MA) (2022)



Viradg Bagi (ELTE Political Science MA) (2022)

Krisztina Burai (BME Communication and media science MA) (2022)
Marton Felber (ELTE Political Science BA) (2023)

Zsombor Kispal (ELTE Political Science BA) (2023)

Olivér Papp (ELTE Political Science MA) (2023)

Takacs Erik (ELTE Politologia MA) (2024)

Gaspar Didna (ELTE Politolégia BA) (2024)



