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Education 

2008-2011 Social Sciences BA, Eötvös Loránd University (ELTE), Faculty of Social Sciences 

2010-2013 Political Science BA, Eötvös Loránd University, Faculty of Law 

2011-2014 Sociology MA, Eötvös Loránd University, Faculty of Social Sciences 

2014 - 2019 Political Science PhD, Corvinus University of Budapest, Faculty of Social Sciences – 

Summa Cum Laude (title of dissertation: Virális politika. Politikai kommmunikáció a Facebookon. 

[Viral Politics. Political Communication on Facebook]) 

Work experience  

September 2012 – May 2013: Intern, Institute for Political Science, Centre for Social Sciences (CSS), 

Hungarian Academy of Science (HAS)  

May 2013 – Institute for Political Science, Centre for Social Sciences, HUN-REN (Hungarian Academy 

of Sciences until 2019) (2013 – 2019 Junior Research Fellow, 2019 – 2021 Research Fellow; 2021 – 

2025 Senior Research Fellow; 2025 – Research Professor). 

September 2019 – Assistant Professor, ELTE Eötvös Loránd University, Faculty of Law  

Visiting Fellowships 

February 2023 – University of Valencia 

July 2023 – Norwegian University of Science and Technology (NTNU), Trondheim  

Language Skills 

English – C-type language exam 
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German – C-type language exam 

Research Experience 

2012 – 2013 Population Ageing from Political Science Perspective. Political Conflicts between 

Generations (Institute for Political Science, CSS HAS). 

2014- 2019 Political communication in Hungary 1990-2015 (OTKA 112323) (Institute for Political 

Science, CSS HAS) 

2015 - 2016 Integrative and disintegrative processes in Hungarian society (OTKA 108836) (CSS HAS) 

2015 - 2017 RADAR - Mapping the radical right populism and their discourses in public spheres: the 

case of Romania and Hungary (Incubator Funding scheme of Centre for Social Sciences, Hungarian 

Academy of Sciences) 

2018 - 2022 DEMOS - Democratic Efficacy and the Varieties of Populism in Europe (EU-H2020 - 

822590) (CSS HAS) 

2019 – CamforS – Campaigning for Strasbourg (international research collaboration lead by LMU 

Munich) 

2019 – 2024 Comparative Campaign Dynamics project (international research collaboration lead by 

University of Mannheim). 

2020 –  2024 EXPRIMER – Political communication in the age of expressivity (NKFI-131990)  

2020 – 2022 COMPACT: A comparative approach to investigate strategic social media activity during 

political campaigns (CSS Incubator) (as principal investigator) 

2020 - Networked locality: A multimethod approach to investigate the role of social media in local 

politics (NKFI-OTKA) (as principal investigator) 

2024 – PRiSMa – Political Representation in the Age of Social Media (MTA Lendület Research Group) 

(as principal investigator)  

Publications 

Peer-reviewed journal articles (English) (IF and Scimago metrics in the year of publication) 

Szabó, Gabriella– Bene, Márton (2015). Mainstream or an alternate universe?: Locating and analysing 

the radical right media products in the Hungarian media network. Intersections. East European 

Journal of Society and Politics, 1(1), 122-146. 

Bene, Márton (2015). The Political Construction of Old Age As Reflected in Online Discussions. 
Corvinus Journal of Sociology and Social Policy, 6(1), 25-45. 
  
Bene, Márton (2017). Go viral on the Facebook! Interactions between Candidates and Followers on 
Facebook during the Hungarian General Election Campaign of 2014. Information, Communication & 
Society, 20(4), 513-529. (IF = 3.084, Scimago = Q1) 

 
Bene, Márton (2017). Influenced by Peers: Facebook as an Information Source for Young People. 
Social Media + Society, 3(2), 1-14. (Scimago = Q1) 
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Bene, Márton (2017). Sharing is Caring! Investigating Viral Posts on Politicians' Facebook Pages 
during the 2014 General Election Campaign in Hungary. Journal of Information Technology and 
Politics, 14(4), 387-402. (Scimago = Q1) 
 
Norocel, Cristian – Szabó, Gabriella – Bene, Márton (2017). Integration or Isolation? Mapping Out the 
Position of Radical Right Media in the Public Sphere. International Journal of Communication, 11, 
3764-3788. (Scimago = Q1) 
  
Bene, Márton (2018). Post Shared, Vote Shared: Investigating the Link Between Facebook 
Performance and Electoral Success During the Hungarian General Election Campaign of 2014. 
Journalism & Mass Communication Quarterly, 95(2), 363-380. (IF = 2.030; Scimago =Q1) 
  
Szabó, Gabriella – Norocel, Cristian – Bene, Márton (2018). Media Visibility and Inclusion of Radical 
Right Populism in Hungary and Romania. Problems of Post-Communism. 66(1), 33-46. (IF = 1.635; 
Scimago = Q1)  
 
Bene, Márton – Szabó, Gabriella (2019). Bonded by Interactions: Polarising Factors and Integrative 
Capacities of the News Media in Hungary. Javnost – The Public, 26(3), 309-329. (IF = 0.860; Scimago = 
Q2) 
 
Bene, Márton (2020). Does context matter? A cross-country investigation of the effects of the media 
context on external and internal political efficacy. International Journal of Comparative Sociology, 
61(4), 264-286. (IF = 1.421, Scimago = Q1) 
 
Farkas, Xénia – Bene, Márton (2021). Images, Politicians, and Social Media: Patterns and Effects of 
Politicians’ Image-based Political Communication Strategies on Social Media. International Journal of 
Press/Politics, 26(1), 119-142. (IF = 6.592; Scimago =Q1) 
 
Bene, Márton (2021). Topics to talk about. The effects of political topics and issue ownership on user 
engagement with politicians’ Facebook posts during the 2018 Hungarian general election. Journal of 
Information Technology & Politics, 18(3), 338-354. (IF = 2.224; Scimago = Q1). 
 
Bene, Márton – Szabó Gabriella (2021). Discovered and Undiscovered Fields of Digital Politics: 
Mapping Online Political Communication and Online News Media Literature in Hungary. 
Intersections. East European Journal of Society and Politics, 7(1), 1-21. (Scimago = Q2) 
 
Jordá, Beatriz, Cañedo, Azahara, Bene, Márton & Goyanes, Manuel (2021). Out-of-Place Content: 
How Repetitive, Offensive, and Opinion-Challenging Social Media Posts Shape Users’ Unfriending 
Strategies in Spain. Social Sciences, 10(12), 1-15. (Scimago = Q2) 
  
Kruschinski, Simon – Bene, Márton (2022). In Varietate Concordia?! Political Parties’ Use of Digital 
Political Marketing on Facebook across 28 Countries in the 2019 European Parliament Election 
Campaign. European Union Politics, 23(1), 43-65. (IF = 3.391; Scimago = Q1) 
 
Bene, Márton – Melanie Magin – Daniel Jackson – Darren Lilleker – Delia Balaban – Paweł 
Baranowski – Jörg Haßler – Simon Kruschinski – Uta Russmann (2022). The Polyphonic Sounds of 
Europe: Users’ engagement with parties’ European-focused Facebook posts. Politics & Governance, 
10(1), 108-120. (IF = 2.061; Scimago = Q1) 
 
Bene, Márton, Andrea Ceron, Vicente Fenoll, Jörg Haßler, Simon Kruschinski, Anders Olof Larsson, 
Melanie Magin, Katharina Schlosser & Anna-Katharina Wurst (2022). Keep Them Engaged! 
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Investigating the Effects of Self-centered Social Media Communication Style on User Engagement in 
12 European Countries. Political Communication, 39(4), 429-453. (IF = 7.859, Scimago = Q1) 
 
Farkas, Xénia - Jackson, Daniel - Baranowski, Paweł – Bene, Márton - Russmann, Uta (2022) Strikingly 
Similar: Comparing Visual Political Communication of Populist and Non-Populist Parties Across 28 
Countries. European Journal of Communication, 37(5), 545-562. (IF =3.110; Scimago = Q1). 
 
Juhász, Vanessza & Bene, Márton (2022). Opinionated Opposition and Pragmatic Government: The 
Online Argumentation of Political Parties and Party Leaders during the 2022 Hungarian Parliamentary 
Election Campaign, Journalism & Media, 3(4), 733-749. 
 
Baranowski, Paweł - Kruschinski, Simon - Russmann, Uta – Haßler, Jörg – Magin, Melanie - Bene, 
Márton – Ceron, Andrea - Jackson, Daniel - Lilleker, Darren (2023). Patterns of Negative Campaigning 
during the 2019 European Election: Political Parties’ Facebook Posts and Users’ Sharing Behaviour 
across Twelve Countries. Journal of Information Technology & Politics, 20(4), 375-392. (IF =2.6; 
Scimago = Q1) 
 
Bene, Márton – Petrekanics, Márton – Bene, Mátyás (2023). Facebook as a political marketing tool in 
illiberal context. Mapping political advertising activity on Facebook during the 2019 Hungarian 
European Parliament and local election campaigns. Journal of Political Marketing, 22(3-4), 248-266. 
(IF=1.2; Scimago = Q1) 
 
Bene, Márton & Zsolt Boda (2023). A safety net against populism? An investigation of the interaction 
effect of political efficacy and democratic capacities on populist attitudes. Political Research 
Exchange, 5(1), 1-21. (IF = 2.4; Scimago = Q1) 
 
Bene, Márton & Gábor Dobos (2023). In the web of the parties: Local politicians on Facebook in 
Hungary. Media & Communication, 11(3), 141-152. (IF = 3.1; Scimago =Q1) 
 
Bene, Márton (2023). Who reaps the benefits? A cross-country investigation of the absolute and 
relative normalization and equalization theses in the 2019 European Parliament elections. New 
Media & Society, 25(7), 1708-1727. (IF = 5.00; Scimago = Q1) 
 
Bene, Márton, Melanie Magin, Jörg Haßler, Uta Russmann, Darren Lilleker, Simon Kruschinski, Daniel 
Jackson, Vicente Fenoll, Xénia Farkas, Paweł Baranowski & Delia Balaban (2023). Populism in Context: 
A Cross-Country Investigation of the Facebook Usage of Populist Appeals During the 2019 European 
Parliament Elections. The International Journal of Press/Politics, Online first. (IF= 4.8; Scimago = Q1) 
 
Tønnesen, Hedvig, Bene, Márton., Haßler, Jörg, Larsson, Anders O., Magin, Melanie, Skogerbø, Eli, & 
Wurst, Anna-Katharina (2023). Between anger and love: A multi-level study on the impact of policy 
issues on user reactions in national election campaigns on Facebook in Germany, Hungary, and 
Norway. New Media & Society, Online first. (IF = 5.00; Scimago = Q1) 
 
Karolina Koc-Michalska, Darren Lilleker, Christian Baden, Damian Guzek, Márton Bene, Larissa 
Doroshenko, Miloš Gregor & Marko Scoric (2024). Digital media, democracy and civil society in 
Central and Eastern Europe. Journal of Information Technology & Politics. 21(1), 1-5. (IF =2.6; 
Scimago = Q1) 
 
Farkas, Xénia, Burai, Krisztina, Bene, Márton (2024): Shocking Experience: How Politicians’ Issue 
Strategies Are Shaped by an External Shock During Campaigns. Politics & Governance, 12, online first. 
(IF=2.5; Scimago = Q1) 
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Fenoll, Vicente, Gonçalves, Isabella, Bene, Márton (2024): Divisive Issues, Polarization, and Users’ 
Reactions on Facebook: Comparing Campaigning in Latin America. Politics & Governance, 12, online 
first (IF=2.5; Scimago = Q1) 
 
Bene, Márton, Magin, Melanie, Haßler, Jörg (2024). Political Issues in Social Media Campaigns for 
National Elections: A Plea for Comparative Research. Politics & Governance, 12, 1-7. (IF=2.5; Scimago 
= Q1) 
 
Burai Krisztina, Solti Ábel, Bene Márton (2024). Feel local, post local: An ethnographic investigation of 
a social media-based local public. New Media & Society, online first (IF=4.5; Scimago = Q1) 
 
Goyanes, Manuel & Bene, Márton (2024). News Surveillance and Democracy: The Effect of News 
Negativity and Political Trust on Intentional News Avoidance. International Journal of Public Opinion 
Research, 36(4) (IF=1.9; Scimago =Q1) 
 
Kruschinski, Simon, Bene, Márton, Haßler, Jörg, Rußmann, Uta, Lilleker, Darren, Balaban, Delia, 
Baranowski, Pawel, Ceron, Andrea, Fenoll, Vicente & Jackson, Dan (2024). Divisive, negative, and 
populist?! An empirical analysis of European populist and mainstream parties’ use of digital political 
advertisements. International Journal of Communication, 18, 22. (Scimago=Q1) 
 
Peer-reviewed journal articles (Hungarian) 

Bene, Márton (2013). Az időskor politikai konstrukciója az online társalgások tükrében. 
Politikatudományi Szemle, 22(4), 140-160. 
 
Bene, Márton (2014). Egy „ígéretes” kutatás felé: Körösényi András-Soós Gábor (szerk.): „Azt tették, 
amit mondtak? Választási ígéretek és teljesítésük, 2002-2006”. Metszetek – Társadalomtudományi 
folyóirat, 3(4), 131-144. 
 
Szabó, Gabriella – Bene, Márton (2015). Média és Integráció. Socio.hu: Társadalomtudományi 
Szemle, 5(4), 67-88.  
  
Szabó, Gabriella – Bene, Márton – Antal, Anna – Farkas, Attila (2015). Kívül tágasabb!: Radikális 
jobboldali médiumok a magyar médianyilvánosság hálózataiban. Politikatudományi Szemle, 24(3), 
99-125. 
 
Bene, Márton (2016). Kommunikációs hálózatok és politikai közösség. Hálózatelemzési módszerek 
alkalmazása a politikai kommunikáció történetének kutatásában. Politikatudományi Szemle, 25(1), 
48-73. 
 
Mihályffy, Zsuzsanna – Bene, Márton – Nábelek, Fruzsina (2016). Hálózatelemzés és kampánykutatás. 
Politikatudományi Szemle, 25(1), 74-97. 
 
Bene, Márton (2016). Virális politika. Állampolgári reaktivitás a képviselőjelöltek Facebook-oldalain. 
Politikatudományi Szemle, 25(2), 84-110. 
 
Szabó, Gabriella – Bene, Márton (2016). Széttöredezett vagy összekapcsolódó? A magyar 

médianyilvánosság hálózatszerkezete három eset tükrében. Politikatudományi Szemle, 25(3), 33-59. 

Bene, Márton (2017). Megosztó politikusok. Virális tartalmak a képviselőjelöltek Facebook-oldalain a 
2014-es kampányban. Médiakutató, 18(4), 21-38. 
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Bene, Márton (2018). Hibriditás a médiában. Andrew Chadwick The Hybrid Media System: Politics 
and Power című könyvéről. Médiakutató, 19(1), 93-94. 
 
Bene, Márton (2018). Megosztásból szavazat. A Facebook-kampány hatása az egyéni választókerületi 
képviselőjelöltek választási eredményére a 2014-es országgyűlési választásokon. Politikatudományi 
Szemle, 28(1), 41-65. 
 
Bene, Márton – Somodi, Dániel (2018). „Mintha lenne saját médiánk…“. A kis pártok és a közösségi 
média. Médiakutató, 19(2), 7-20. 
 
Bene, Márton (2018). Bennünk élő politika. A politikai hatékonyságérzetre ható tényezők vizsgálata 
nemzetközi összehasonlításban. Politikatudományi Szemle, 28(3), 7-31. 
 
Bene, Márton – Sükösd, Miklós (2020): „A többiek is próbáltak híradót csinálni, de nem tudtak” 
Filmhíradók a koalíciós korszak médiamezőjében Magyarországon, 1945–48. Politikatudományi 
Szemle, 29(3), 75-104. 

 
Burai, Krisztina – Bene, Márton (2021): Érzelmek húrjain. Politikai kommunikáció és állampolgári 
reaktivitás a közösségi médiában. Politikatudományi Szemle, 30(1), 82-103.   
 
Bene Márton – Petrekanics Márton – Bene Mátyás (2021). Ki mit költ? Politikai hirdetési aktivitás a 
Facebookon a 2019-es európai parlamenti és az önkormányzati választási kampányokban. 
Médiakutató, 22(3-4), 49-58. 
 
Bene Márton (2022). Mi a téma? Politikai témák és felhasználói reakciók szövegbányászati vizsgálata 

a 2018-as országgyűlési kampány politikusi Facebook-oldalain. Metszetek, 10(3), 94-123. 

Bene Márton – Farkas Xénia (2022). Ki mint vet, úgy arat? A 2022-es választási kampány a közösségi 

médiában. Századvég, 2022(2), 131-160. 

Bene Márton (2022). Közösségi média és politikai részvétel.: Cristian Vaccari és Augusto Valeriani 

Outside the Bubble.Social Media and Political Participation in Western Democracies című könyvéről. 

Médiakutató, 23(2), 85-86. 

Farkas Xénia – Bene Márton (2022). Orbán Viktor vizuális és verbális populista stílusa a Facebookon. 

Politikatudományi Szemle, 31(3), 82-108. 

Juhász Vanessza – Bene Márton (2022). Sok beszédnek sok az alja? A pártok és pártvezetők online 

argumentációjának vizsgálata a 2022-es országgyűlési választási kampányban. Médiakutató, 23(3-4), 

94-107. 

Burai Krisztina – Solti Ábel – Bene Márton (2024). Város a platformon. A jászberényi lokális 
közösségimédia-alapú nyilvánosság etnográfiai vizsgálata. Politikatudományi Szemle, 33(2), 54-80. 
 
Farkas Xénia – Burai Krisztina – Bene Márton (2024). „Hullámok meglovaglása”: Hogyan alakítja át a 
politikai szereplők tematizációs stratégiáit egy külső sokk a kampány során? Médiakutató, 25(2), 23-
37. 
 
Edited Volume (English) 
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Koc-Michalska, Karolina, Lilleker, Darren, Baden, Christian, Guzek, Damin, Bene, Márton, 

Doroshenko, Larissa, Gregor, Milos & Skoric, Marko (eds.) (2024). Citizens, Participation and Media in 

Central and Eastern European Nations. New York, Routledge.   

Book Chapters (English) 
 
Szabó, Gabriella – Bene, Márton (2016). Interaction networks of the Hungarian Media. In: Krishna-

Hensel, S. F. (ed): Media in Process. Transformation and Democratic Transition. Routledge, pp. 119-

140. pp. 

Bene, Márton (2019). Sharing Is Caring! Investigating Viral Posts on Politicians’ Facebook Pages 
During the 2014 General Election Campaign in Hungary. In. Lilleker, D., Koc-Michalska, K., Negrine, R., 
Gibson, R., Vedel, T., Strudel, S. (eds.): Social Media Campaigning in Europe. London: Routledge.  
  
Haßler, Jörg - Magin, Melanie - Russmann, Uta - Baranowski, Paweł - Bene, Márton - Schlosser, 
Katharina - Wurst, Anna-Katharina - Fenoll, Vicente - Kruschinski, Simon & Maurer Peter (2020). 
Reaching Out to the Europeans. Political Parties’ Facebook Strategies of Issue Ownership and the 
Second-Order Character of European Election Campaigns. In C. Holtz-Bacha (Ed.), Europawahlkampf 
2019 (pp. 87–113). Springer Fachmedien Wiesbaden. 
 
Merkovity, Norbert - Bene, Márton - Farkas, Xénia (2021). Hungary: The Illiberal Crisis Management. 
In Darren Lilleker, Ioana A. Coman, Miloš Gregor, Edoardo Novelli (eds). Political Communication and 
COVID-19: Governance and Rhetoric in Times of Crisis., 269-279. London: Routledge 
  
Bene, Márton – Boda, Zsolt (2021). Hungary: Crisis as Usual—Populist Governance and the 
Pandemic. In. Bobba, G. & Hubé, N. (eds). Populism and the Politicization of the COVID-19 Crisis in 
Europe, 87-100. Palgrave MacMillan. 
 
Bene, Márton – Boda, Zsolt (2021). Democratic Efficacy and Populist Attitudes: A Conceptual and 
Empirical Exploration. In. Mejstrik, M. & Handl, V. (eds). Current Populism in Europe. Gender Backlash 
and Counter-Strategies, 65-77. Prague: Heinrich Böll Stiftung 
  
Bene, Márton – Farkas, Xénia – Burai, Krisztina (2021). Same Strategy, but Different Content. 
Hungarian Parties’ Facebook Campaign During the 2019 EP Election. In. Haßler, Jörg – Magin, Melanie 
– Russmann, Uta – Fenoll, Vicente (eds). Campaigning on Facebook in the 2019 European Parliament 
Election. Informing, Interacting with and Mobilizing Voters, 119-134. Palgrave MacMillan. 
 
Bene, Márton – Kruschinski, Simon (2021). Political Advertising on Facebook. In. Haßler, Jörg – Magin, 
Melanie – Russmann, Uta – Fenoll, Vicente (eds). Campaigning on Facebook in the 2019 European 
Parliament Election. Informing, Interacting with and Mobilizing Voters, 283-300. Palgrave MacMillan. 
 
Lilleker, Darren - Bene, Márton - Balaban, Delia - Fenoll, Vicente - Kruschinski, Simon (2022). 
Populism, Its Prevalence, and Its Negative Influence on Democratic Institutions. In Palau-Sampio, D., 
López-Garcia, G., Iannelli, L. (eds.) Contemporary Politics, Communication, and the Impact on 
Democracy. IGI Global (pp. 153-170.) 
 
Bene Márton (2022). Viral Political Marketing. In. Andrea Ceron (Ed.) Elgar Encyclopedia of 
Technology and Politics, 257-261. Edward Elgar, Cheltenham.  
 
Bene, Márton, Tóth, Tamás, Goyanes, Manuel (2024).  Teflonic social media behavior: why users 
refrain from participating in political discussions and why it matters? In. Skoric, M. & Pang, N. (eds.) 
Research Handbook on Social Media and Society, 148-160, Edward Elgar, Cheltenham 

https://m2.mtmt.hu/gui2/?mode=browse&params=publication;34512507
https://m2.mtmt.hu/gui2/?mode=browse&params=publication;34512507
https://m2.mtmt.hu/gui2/?mode=browse&params=publication;34512503
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